¢y Day 1: Repurpose a Blog Post Into a Social Media Carousel

Goal: Turn old content into fresh traffic.

Action:

Pick a blog post or email you've written that includes helpful tips, steps, or a checklist.
Break it into 5-7 short points. Turn each one into a slide with a bold headline and
supporting sentence. Use a tool like Canva to create a carousel. Post it on Instagram,
Facebook, or LinkedIn, and end with a call to action (like a free download or invite to DM

you).

%’ Day 2: Answer 3 Questions on Quora

Goal: Get long-term traffic from search-based Q&A platforms.

Action:

Head to Quora and search your niche (e.g., “affiliate marketing,” “email list
building”). Find 3 questions with recent activity and solid view counts. Write
thoughtful answers that provide real value, not fluff. At the end, mention a free
resource or page where readers can learn more — without making it feel like a hard
pitch.

" \\

2 Day 3: Post a 60-Second “Quick Win” Video

Goal: Build visibility and trust with short-form video.

Action:

Choose one tip your audience can apply immediately. Record a short, vertical video
(60 seconds or less) explaining the tip in plain language. No fancy editing required
— just clarity. Post it to Facebook Reels, Instagram, or YouTube Shorts. Add a short
caption and a link or CTA in your bio or comment.

#. Day 4: Turn a Comment or Forum Reply Into a Blog Post

Goal: Create new content from conversations you‘ve already had.
Action:



Look through your Facebook group replies, Discord chats, or forum posts. Find one
where you gave a helpful answer. Copy and paste it into a Google Doc and expand
on it — add an intro, examples, and a quick conclusion. Publish it as a blog post or
Medium article. At the end, link to a resource page or opt-in offer.

Day 5: Send a Value-Only Email to Your List

Goal: Re-engage your email subscribers without selling.

Action:

Write an email that teaches one lesson, tactic, or insight related to your niche — no
links, no pitch. Keep it under 300 words and make it conversational. Let your
subscribers know you're here to help and that you’ll be sharing more tips soon. This
sets the stage for higher open rates and trust.

{ ¢ Day 6: Share a Tip-Based Post in 3 Facebook Groups

Goal: Build visibility and engagement inside targeted communities.

Action:

Find 3 Facebook groups in your niche. Write a simple, useful post that shares a
quick tip or personal experience. Focus on helping, not pitching. Include a soft call
to action like “Let me know if you'd like the full version” to spark engagement. Make
sure to follow group rules.

\, Day 7: Submit a Guest Post to a Micro Blog or Medium

Goal: Get targeted traffic and build authority.

Action:

Search for niche blogs or Medium publications that accept short guest posts
(300-500 words). Write a concise article sharing one technique or framework.
Include a call-to-action in your bio linking to your website or freebie. This gives you
long-term backlinks and fresh eyes on your content.

Day 8: Convert a Checklist Into a Pinterest Graphic



Goal: Drive evergreen traffic from visual content.

Action:

Take an existing checklist and turn it into a tall, vertical infographic
(Pinterest-friendly format). Use bold headings, clean icons, and colors. Upload it
with a strong keyword-rich description and a link to your lead magnet or blog post.
Focus on topics that are always relevant.

@ Day 9: Write a “Curiosity Hook” Post on Facebook or LinkedIn

Goal: Get engagement and inbound traffic through curiosity.

Action:

Write a short post that teases a valuable insight or resource, without giving
everything away. Example: "I tested a free method last week and got 112 clicks to
my funnel in 3 days... Want me to share it?” End with a soft invitation like “Let me
know if you're interested.” Respond in comments or DMs with your link or resource.

¢-) Day 10: Conduct a Quick 3-Question Interview

Goal: Create shareable content and borrow someone else’s audience.

Action:

Reach out to a marketer, creator, or niche peer. Ask them 3 quick questions (like
“What's your favorite free traffic source?”). Share their answers as a blog post or
email. Tag them when you post it on social media — they’ll likely reshare it with
their audience, sending new traffic your way.

4\ Day 11: Share a "Before and After" Tip on Social

Goal: Showcase transformation to attract interest.

Action:

Write a post or create a short video showing how you (or someone else) went from
a “before” state (e.g. no traffic, zero list) to an “after” result. Keep it honest and
results-focused. Frame it as a tip, not a pitch. End the post with a takeaway others
can apply.

%/ Day 12: Update Your YouTube Video Descriptions



Goal: Improve click-through and drive traffic from existing videos.

Action:

Pick 3 videos on your YouTube channel. Edit the descriptions to include a clear link
to your lead magnet, freebie, or blog post. Add 1-2 lines explaining why viewers
should click. This takes 10 minutes but can drive consistent traffic over time.

& Day 13: Pin a Promotional Post on Facebook or Twitter

Goal: Increase long-term visibility for your best CTA.

Action:

Pick one of your recent content posts or opt-in promos that performed well. Go to
your Facebook profile or Twitter/X account and “pin” it to the top. Anyone visiting
your profile will now see your best traffic asset first — without needing ads.

& Day 14: Create a “"DM Me” Opt-In Post

Goal: Get traffic and leads directly through conversations.

Action:

Post something like: “I've just finished creating a free 1-page template that helps
[solve problem]. Want it? DM me and I'll send it over!” Reply manually to build a
connection and drop the link. Works great on Instagram, Facebook, and LinkedIn.

t3 Day 15: Offer a Freebie Inside a Facebook Comment

Goal: Get visibility by helping inside someone else’s post.

Action:

Find a post in your niche where someone is asking for advice or struggling with a
problem. Comment with a helpful tip, then casually mention that you have a free
resource that expands on it. Example: “Here’s what worked for me. If you want the
full checklist I used, let me know.”

|i&] Day 16: Share a Quote Graphic + Link

Goal: Leverage motivation + subtle traffic building.
Action:



Design a clean quote graphic using a motivational quote related to marketing or
business. In the caption, share a quick reflection and include a CTA to your blog
post, funnel, or free guide. Visual posts stand out and often get higher shares.

% Day 17: Embed a CTA Into Your Medium or Blog Sidebar

Goal: Turn passive readers into leads.

Action:

Go to your blog or Medium profile and update the sidebar (or footer) with a short
call-to-action, like: “Grab my free [topic] checklist here.” Add a short benefit-driven
sentence and a link. This creates a permanent, subtle traffic funnel from all future
content.

. Day 18: Share a Personal “Lesson Learned” Story

Goal: Build trust and interest through storytelling.

Action:

Write a short post that starts with: “Here’s a mistake I made...” or “This is what
finally worked for me.” Share a genuine marketing or traffic lesson. Keep it real and
avoid fluff. At the end, invite readers to check out your full strategy or download a
guide.

=] Day 19: Turn a Traffic Tip Into a Slide Deck

Goal: Create shareable educational content.

Action:

Take a traffic tip or checklist (like from this list!) and turn it into a 5-8 slide deck
using Google Slides or Canva. Post it to LinkedIn, Slideshare, or your blog.
Slide-style content performs well for B2B and coaching audiences.

¢» Day 20: Share a “Behind the Scenes” of a Promo

Goal: Build transparency, curiosity, and clicks.
Action:
Post about a campaign or content piece you're working on. Share what you're



testing, why you're trying it, and what you expect. Example: “*I'm running a new
3-email sequence this week to test a traffic boost from cold subscribers. I'll share
the results soon.” It sparks interest and positions you as someone worth watching.

4\ Day 21: Share a “Mini Case Study” on Social Media

Goal: Show what’s working for you and build credibility.

Action:

Pick a recent success — it could be getting 50 opt-ins from a freebie or 100 clicks
from a Facebook group post. Break it down in 3-5 bullet points: what you did, why
it worked, and one lesson. Keep it informal and helpful. At the end, invite people to
comment or message you if they want to see how you did it.

% Day 22: Create a Free Resource List

Goal: Attract opt-ins with useful tools or links.

Action:

Put together a list of 5—10 free tools, websites, or resources related to your niche
(e.g., "My Top 7 Free Tools for List Building”). Design it as a PDF or publish it as a
blog post. Share it with your email list or post in a niche Facebook group with a
quick summary of what’s inside and a link to download it.

|i5] Day 23: Share a Personal Productivity Routine

Goal: Build connection and stand out through authenticity.

Action:

Write a short post about how you structure your day or workflow. Share how you
stay productive, plan your content, or batch your tasks. This kind of “behind the
scenes” post attracts engagement and interest. Add a subtle CTA at the end like
“I've created a free planner that goes with this if you want it.”

() Day 24: Comment on 10 Niche Posts With Value

Goal: Drive attention and inbound profile traffic.

Action:

Spend 15-20 minutes scrolling your Facebook, Twitter, or LinkedIn feed. Leave
meaningful comments on 10 posts from people in your niche. Don't pitch. Just add



thoughtful insight or encouragement. People will click through to your profile —
make sure your pinned post or bio has a clear CTA to your lead magnet.

@ Day 25: Write a “One-Tip Email”

Goal: Increase trust and boost future email engagement.

Action:

Craft an email around one actionable tip your audience can apply right away. Keep
it under 250 words. Don't try to teach everything — just give one win. Example
subject: “One change that doubled my click-through rate.” End the email by asking,
“Would you like more tips like this?”

), Day 26: Repost an Old Piece of Content With a Twist

Goal: Resurface good content with minimal effort.

Action:

Go back 30-60 days in your Facebook profile, blog, or email archive. Find a
high-performing post and repost it with an updated angle or new headline. Add a
current thought or experience that makes it feel fresh. This is especially powerful on
social media, where most posts are forgotten in 48 hours.

Day 27: Open a Thread in a Forum or Group

Goal: Start a value-driven conversation to get seen.

Action:

In a group or niche forum (like Reddit, Facebook, or a Discord community), start a
thread that adds value. Ask an engaging question like: “What's your #1 way to drive
free traffic right now?” or share a quick tip. Conversations attract eyeballs —
especially when you're the one who started it.

4\ Day 28: Share a "Myth vs Fact" Post

Goal: Break misconceptions and position yourself as a guide.
Action:
Pick a common belief in your niche (e.g., “You need a big list to make money”) and



flip it. Share the myth, then explain the truth with a real example. Use the “Myth /
Truth / What to Do Instead” format. These perform well on Facebook, Instagram,
and email because they trigger curiosity.

% Day 29: Add a CTA to Your Facebook Cover Image

Goal: Turn profile visitors into list subscribers.

Action:

Edit your Facebook personal profile cover image to include a call-to-action like:
“Free traffic checklist — see link below.” Then update your profile bio or "About”
section with a clickable link to your opt-in page. Now every friend request or profile
visit becomes a lead opportunity.

Day 30: Create a "Welcome Series” Entry Point

Goal: Capture and warm new traffic immediately.

Action:

Review your opt-in page and ask: What happens after they sign up? Create a
simple welcome email that thanks them, explains what to expect, and links to one
or two helpful blog posts or videos. This sets the tone, builds trust, and gets people
clicking right away — even before your main funnel starts.

C,, Day 31: Ask a Traffic Question on Your Profile

Goal: Create conversation and collect insights.

Action:

Post a short question like: “"What's your favorite way to get traffic that doesn’t cost
a dime?” or “If you could only use one traffic source, what would it be?” Questions
get engagement. The answers can also inspire content, offers, or collaborations.

#. Day 32: Write a 3-Tip List Post

Goal: Share value quickly and start a scroll-stopper post.

Action:

Post a 3-tip traffic list to your favorite social platform or email list. Keep each tip
short and actionable. Example:



1. Repost your best content every 30 days.
2. Answer 3 Quora questions a week.

3. Add CTAs to your Facebook cover.
End with: “Which one will you try first?”

% Day 33: Go Live and Teach One Thing

Goal: Build authority and visibility through live content.

Action:

Pick one simple traffic strategy (something you've done or learned). Go live on
Facebook or YouTube and explain it in 5-10 minutes. Don't wait for it to be perfect
— just share value. Let viewers know you're available for questions in the
comments.

“2 Day 34: Share a Mistake You Made

Goal: Build trust by being relatable and transparent.

Action:

Post about a traffic-related mistake you made (e.g., "I wasted $300 on ads with no
landing page”). Explain what went wrong and what you’d do differently now. Wrap it
up with a takeaway others can apply.

\)) Day 35: Turn a List into a Lead Magnet

Goal: Create a quick opt-in from existing content.

Action:

Grab a list you've already created (like “'5 free traffic sources” or “10 post ideas”)
and format it into a simple PDF or checklist. Add a title, logo, and call-to-action.
Upload it to your funnel platform and promote it with a new opt-in page.

+’ Day 36: Share Your Favorite Tool for Traffic



Goal: Build authority and give others a shortcut.

Action:

Post or email about one tool you use to drive traffic (like Buffer for scheduling or
Pinterest for evergreen views). Share why you like it, how you use it, and a link. You
can even turn this into an affiliate opportunity.

Day 37: Email a "Behind-the-Scenes” Campaign Breakdown

Goal: Engage your list by pulling back the curtain.

Action:

Write a short email showing how you promoted an offer, got clicks to a blog, or
grew your list. Use a format like: “Here’s what I did — Here's what worked — Here's
what I'd change.” People love seeing the real process behind the scenes.

€ Day 38: Create a “Mini Funnel” for One Lead Magnet

Goal: Simplify your traffic strategy with one clear path.

Action:

Take one checklist or freebie and build a mini-funnel with 3 pages: opt-in, thank
you, and simple upsell. Then use 1-2 posts or emails to drive traffic to it. This helps
focus your efforts on one goal instead of juggling too many offers at once.

@ Day 39: Ask for a Shoutout or Cross-Promo

Goal: Tap into someone else’s audience to grow yours.

Action:

Message someone in your niche with a small, engaged list. Offer a swap: “I'll
mention your lead magnet if you mention mine.” Keep it simple and win-win. Even
100-200 new eyes on your page can mean real growth when it's a good fit.

;| Day 40: Check Your Top 3 Traffic Sources

Goal: Get clarity on what’s actually working.
Action:
Log into your analytics (email, blog, or funnel software) and look at the past 30



days. What pages or platforms brought you the most traffic or signups? Make a note
and commit to doubling down on that channel this week with new content or effort.

4\ Day 41: Share a Carousel or Slide Deck

Goal: Deliver micro-content in a visual, shareable format.

Action:

Take a tip, method, or checklist and turn it into 57 slides. Each slide should
contain one point, stat, or quote. Post it to Instagram, Facebook, or LinkedIn as a
carousel or PDF deck. These formats get shared more and keep viewers engaged
longer.

#. Day 42: Publish a Listicle Blog Post

Goal: Attract long-term traffic through search and shares.

Action:

Write a post like “10 Ways to Get Traffic Without Buying Ads” or 7 Places to
Promote Your Free Lead Magnet.” Make each section 2—-3 sentences long with a
call-to-action at the end. Share the post on all your channels once it's live.

«* Day 43: Post a Daily Routine Template

Goal: Show others how you manage marketing and traffic-building tasks.

Action:

Write out your current or ideal daily workflow — especially your traffic tasks (like
“10 mins answering questions, 30 mins on content, 15 mins checking analytics”).
Post it to your blog or Facebook with a CTA like “Want my traffic planner template?”

s Day 44: Ask Your List a One-Click Question

Goal: Increase engagement and learn more about your audience.
Action:

Send a one-question email with links as answers. For example:
“What's your biggest traffic challenge right now?”



° Getting content out
° No one’s clicking
° I don't have a strategy

Track clicks to segment your audience and send follow-up content that matches
their need.

st

Ex Day 45: Create a “"1-Minute Challenge” Video

Goal: Drive traffic with time-limited, actionable content.

Action:

Film a 1-minute challenge like: “"Open your email app and write one tip to your list
in the next 10 minutes.” Keep it simple and high energy. Post it as a Reel, Short, or
Story and include a link in your bio or profile.

& Day 46: Add a Call-to-Action to All Your Profiles

Goal: Turn passive views into opt-ins or clicks.

Action:

Visit your Facebook, Instagram, Twitter, TikTok, and LinkedIn profiles. Make sure
each bio or pinned post points to your lead magnet or a free traffic guide. Update
your bio line to include “Free checklist here |” or “Get the strategy I use.”

Day 47: Repost a Top Performer From 30 Days Ago

Goal: Get more mileage from great content.

Action:

Find a post that did well last month — check comments, shares, or link clicks.
Repost it with a slightly different intro or updated headline. Most people won’t
remember seeing it, but it will still resonate with your audience and bring new eyes.

€ Day 48: Launch a 5-Day List Building Series



Goal: Get consistent engagement and traffic over 5 days.

Action:

Plan out 5 short emails, posts, or videos around “5 Days to Grow Your List.” Share
one simple tactic per day, building curiosity and trust. On Day 5, invite
readers/viewers to a full training, checklist, or freebie that wraps it all together.

Day 49: Send a Personal Story to Your Email List

Goal: Increase connection and future clicks.

Action:

Write a story-based email about a time you failed, tried something new, or
discovered a traffic method. Keep it personal and real. Wrap up with a takeaway,
then link to a resource, checklist, or blog post that builds on the story.

¢-> Day 50: Host a “Share Thread” in Your Group

Goal: Boost group engagement while letting others promote.

Action:

If you run a Facebook group or community, start a thread like: “Friday Freebies!
Drop your best free opt-in or traffic tool below.” People will love the chance to share
— and you can also pin your own offer at the top of the thread.

4\ Day 51: Share a "Traffic Win” and What Caused It

Goal: Inspire others while reinforcing your credibility.

Action:

Post a simple story about a recent bump in traffic — even if it’s small. Include what
you did (e.g., posted in a new group, added a CTA, shared a checklist). This shows
real progress and encourages your audience to try it too.

s Day 52: Create a Traffic Tip Carousel

Goal: Educate and engage visually.
Action:
Pick 3-5 bite-sized traffic tips and turn them into a carousel (slide post) using



Canva. Use bold headlines and simple advice. Post on Facebook, Instagram, and
LinkedIn for easy visibility and shares.

«* Day 53: Make a “Resources I Use” Quick PDF

Goal: Share value while building your list.

Action:

Create a short PDF listing the tools, platforms, or strategies you use for traffic.
Include 2-3 lines about how you use each. Add your branding and opt-in link at the
bottom, then offer it as a free lead magnet.

€ Day 54: Run a “This or That” Story Poll

Goal: Boost engagement and gather audience insight.

Action:

Ask: “What brings you more traffic right now?”

A: Email

B: Social media

Use Instagram, Facebook, or YouTube Stories. Then follow up with tips related to
the winner — or promote a product that helps with both.

@ Day 55: Offer a “Free Traffic Call” to 3 Followers

Goal: Create connection and gather testimonials.

Action:

Announce: “I've got 3 free 15-minute slots this week for anyone who needs traffic
help. First come, first served.” Then DM your opt-in or funnel link after the call.
You'll get feedback, stories, and future promo material.

*@ Day 56: Email a “One Thing That Worked This Week” Tip

Goal: Train your list to look forward to regular value.
Action:

Start a weekly rhythm:

“Traffic Tip Thursday” or “Monday Momentum”



Share one thing you did that worked — even a small tweak. Readers appreciate the
real talk and will begin watching for your emails.

«* Day 57: Share a “Tool I Can't Live Without” Post

Goal: Build authority while recommending smart resources.

Action:

Write a post highlighting one tool you use almost daily for traffic — tracking links,
scheduling, checklists, etc. Explain how it helps, why you trust it, and what your
audience can do with it today.

© Day 58: Post "3 Traffic Lessons I Learned the Hard Way”

Goal: Build connection through vulnerability and value.

Action:

List three things you misunderstood about traffic when you started. Share how you
learned the truth and what to do instead. This helps beginners skip mistakes — and
positions you as the guide.

4\ Day 59: Create a "Start Here"” Freebie Page

Goal: Centralize your best content and funnel entry points.

Action:

Build a landing page titled “Start Here” and list 2—3 free guides, tools, or posts that
help new visitors get results fast. Use this page as your main link in bios, comments,
and conversations.

& Day 60: Drop a “Quick Fix” Tip for Faster Traffic

Goal: Deliver a quick win to hook attention.

Action:

Post something like:

“Traffic slowed? Try this: Go to your last Facebook post and reply to 3 comments
with a follow-up tip + link. People love follow-ups.”

This gives immediate results and shows your audience you know what works.



#\ Day 61: Share a “Start-to-Finish” Walkthrough

Goal: Show others exactly how you did something that worked.

Action:

Pick one recent result — like building a funnel, getting traffic from a post, or
growing your list. Write a step-by-step breakdown: what you did, what tools you
used, how long it took, and what happened. End with a tip and invite questions or
feedback in the comments.

© Day 62: Post a "What I Would Do If I Had to Start Over” Piece

Goal: Attract beginners and build authority through experience.

Action:

Write a post, email, or video titled: “If I had to start getting traffic from scratch,
here’s what I'd do.” List 3-5 steps with clear logic and encouragement. This format
positions you as a trusted advisor and opens the door to list growth or funnel clicks.

% Day 63: Create a Fill-in-the-Blank Content Prompt

Goal: Encourage engagement while planting your link.

Action:

Post something like: “The best free traffic method I've ever used is

What's yours?” Include a link at the bottom saying, "I listed 10 of mine here” —
then link to your guide, blog, or funnel. The open-ended format sparks conversation
and click-throughs.

s Day 64: Share a “Swipeable” Resource

Goal: Give immediate value and earn trust.

Action:

Upload a swipe file or resource you use — like a checklist, subject line bank, or ad
template. Share it in a post or email with a story about how it helped you. Make it
easy to access with a simple opt-in or Google Doc link.



% Day 65: Review Your Funnel Entry Points

Goal: Spot gaps where you could be capturing more traffic.

Action:

List out all the places people come across your content: blog, profile, social posts,
groups, etc. Do each of them link to your funnel or lead magnet? Add or update the
links. Make sure the path from “seeing you” to “subscribing” is always clear.

#. Day 66: Write a “"Hot Take” or Unpopular Opinion

Goal: Stir discussion and attract engaged readers.

Action:

Write a post that challenges a popular idea in your space. Example: “I think most
people are wasting time on SEO when they should be focused on partnerships.”
Make sure to back it up with experience or results. Controversy (when respectful)
creates visibility.

«* Day 67: Promote a Free Tool in 5 Groups or Threads

Goal: Increase exposure and drive niche traffic.

Action:

Pick a free resource you created. Then go into 5 relevant Facebook groups or
Reddit threads and either: (a) answer questions with it as the solution, or (b) post a
value-packed tip and offer your freebie at the end. This method is subtle but
powerful when done with sincerity.

% Day 68: Turn a Comment into a Video

Goal: Multiply visibility with zero content creation stress.

Action:

Find a comment you left that got a lot of likes, replies, or DMs. Record a short video
based on that idea — just hit record and explain it naturally. Post it with a caption
like: “This was originally just a comment — but people loved it, so here’s the full
version.”




~ Day 69: Curate a "Top 10 Resources” List

Goal: Become a go-to source while pointing traffic to your pages.

Action:

Write or record your “Top 10 Traffic Tools” or *My 7 Favorite Freebies for List
Building.” Include links to your content and partner resources. Format it for email,
blog, or PDF download. Share across platforms and invite others to bookmark it.

* Day 70: Send a “What Are You Working On?” Email

Goal: Start a conversation that leads to traffic or sales.

Action:

Email your list asking: “What's your main project right now? Are you working on
growing traffic, creating a product, or something else?” Ask them to reply. Start
conversations. Offer suggestions. This builds relationships and increases future open
rates — plus people may ask for your help.

;| Day 71: Share a Stat That Surprised You

Goal: Educate and grab attention with data.

Action:

Find a relevant stat about traffic, content, or conversions — something that made
you go “whoa.” Post it on social or in an email. Include your take: why it matters,
how it affects your audience, and one action they should take based on it.

4\ Day 72: Promote One Opt-In on Every Channel

Goal: Saturate your ecosystem with one strong offer.

Action:

Pick your best-performing lead magnet. Today, post it on Facebook, LinkedIn,
Twitter/X, your blog, in 3 groups, and send it to your list. Use different angles for
each platform. When you focus all traffic on one path, results multiply fast.

~ Day 73: Share a Traffic Tip You're Trying Right Now



Goal: Show you're active, relatable, and evolving.

Action:

Post about something you're testing or experimenting with. Be honest — it doesn't
have to be a proven success. Example: “Trying a 30-day Facebook Stories routine to
build traffic — I'll let you know how it goes.” Transparency builds loyalty and
follow-up interest.

#. Day 74: Post a “"Then vs Now"” Growth Story

Goal: Demonstrate progress and attract newcomers.

Action:

Write a post comparing where you were 6—12 months ago versus today — traffic,
list size, confidence, or even mindset. Share 2-3 things that helped you change. Use
a format like: “Then: ___ / Now: ___ " to make it visual and digestible.

s Day 75: Offer a Freebie to Cold Subscribers

Goal: Re-engage people who stopped opening your emails.

Action:

Segment your list to find inactive subscribers (30+ days no opens). Send them an
email with the subject: “Still interested in [topic]?” Offer them your best free lead
magnet or content — no pitch, no pressure. A soft approach often brings them
back.

%/ Day 76: Link to an Older Resource in a New Post

Goal: Resurface valuable content and drive new traffic.

Action:

Write a new blog post or email and link naturally to something you shared months
ago. For example: "I wrote about this in more detail here — [link].” This builds
internal traffic flow and gives life to content that still matters.

*@ Day 77: Drop a “Freebie Swap” Invite in a Group



Goal: Cross-pollinate audiences with zero ad spend.

Action:

Post in a marketing-focused Facebook or Slack group: “Anyone want to do a freebie
swap this week? I'll promote your freebie to my list if you'll share mine with yours.”
Even a few small swaps can get you dozens of new subscribers with no cost.

~ Day 78: Share a Common Myth and Correct It

Goal: Break through confusion and attract curious readers.

Action:

Pick a misconception in your niche (e.g., “You need to post every day to get
traffic”). Explain why it's wrong, what people should do instead, and how you
learned this. Myth-busting posts build trust, especially when backed by real
examples.

C), Day 79: Track One Source Closely for 7 Days

Goal: Get insight into what’s working — and why.

Action:

Choose one traffic source (YouTube, Twitter, your blog, etc.). For the next 7 days,
post consistently and record: traffic numbers, engagement, clicks, etc. Review what
worked best and make a plan to repeat or expand those actions next week.

{ ¢ Day 80: Promote Your Best Content Again

Goal: Drive fresh traffic without creating anything new.

Action:

Pick 1-2 blog posts, lead magnets, or videos that performed well in the past. Share
them again — on different platforms, in a new group, or to a new audience
segment. Add updated context or a new headline to make it feel fresh.

4\ Day 91: Share a “"Biggest Lesson From This Month” Post



Goal: Reflect, provide insight, and build authority.

Action:

At the end of each month, post a lesson you learned — ideally related to traffic,
promotion, or visibility. Share what you tried, what happened, and what you'd
recommend others do. People love hearing real-world insight instead of just theory.

@ Day 92: Create a Round-Up Post of Top Creators or Tools

Goal: Build goodwill and gain exposure.

Action:

Write a post or blog titled something like "5 People Crushing It With Free Traffic
(You Should Follow).” Tag them, give props, and link to their stuff. You'll get shares,
attention, and position yourself as someone who knows the space.

*@ Day 93: Email Your List a “Traffic Q&A”

Goal: Engage your audience while giving practical value.

Action:

Ask your subscribers to hit reply and send you their #1 traffic question. Compile
3-5 of the best, answer them, and send the results back as a helpful Q&A. This
increases response rates, trust, and gives you future content ideas.

7/ Day 94: Post a Checklist Graphic

Goal: Provide instant, shareable value that invites action.

Action:

Take a traffic-related checklist and turn it into a visual post. Example: "5 Daily
Habits for Organic Traffic.” Keep it simple, readable, and useful. Share it on
Facebook, Instagram, or LinkedIn. End with: “"Which one are you already doing?”

% Day 95: Film a Short "Reaction" Video to Industry News

Goal: Stay relevant and show leadership.
Action:
When there’s a change in the platforms you use (like Instagram algorithm updates



or email rule changes), record a 2-3 minute take on what it means and what you
plan to do. Share on social and mention a resource for viewers to take the next
step.

. Day 96: Share a Micro-Case Study From a Student or Peer

Goal: Add proof and build credibility.

Action:

Ask a peer or someone in your audience to share how one of your tips helped
them. Even if they just got 10 new subscribers — that’s enough. Write a short story
about it and share their win. It makes your advice feel more real and achievable.

’ Day 97: Create a Welcome Email With an Invite to Reply
Goal: Build engagement from the start.

Action:

Edit your opt-in welcome email to include a personal invitation like: “Quick question
— what are you struggling with most when it comes to traffic?” Ask readers to reply.
Not only does this build trust, it also trains your list to engage with you.

;| Day 98: Test 3 Subject Lines on the Same Email

Goal: Improve open rates and understand your audience.

Action:

Send the same email to 3 small segments of your list, each with a different subject
line. Track open rates after 24 hours and resend to the rest of the list using the best
performer. Use what you learn in future promotions to boost traffic from email.

), Day 99: Post a "Free Resource of the Week”

Goal: Provide value while building consistency.

Action:

Start a weekly habit of sharing one useful free tool, blog post, video, or checklist —
even if it's not yours. People will start looking forward to your content. On week 2 or
3, include one of your own freebies to drive opt-ins.



€ Day 100: Review a Tool or Platform Publicly

Goal: Drive interest and build SEO-friendly content.

Action:

Pick a tool you use for traffic, marketing, or automation. Write an honest review on
your blog or social profile. Include how you use it, what you like/dislike, and a link
(affiliate if relevant). These posts are highly searchable and build trust.

{ ¥ Day 101: Share a “Quick Win” Screenshot

Goal: Build excitement and create proof without bragging.

Action:

Post a screenshot of a result (email click rate, opt-ins, video views) and add a line
of context like: “I used a simple trick to get this — should I share how I did it?” This
opens the door for conversations, comments, and follow-ups.

# Day 102: Write a “"What Most People Miss About [Topic]” Post

Goal: Teach through contrast and stand out.

Action:

Pick a traffic topic and explain a common oversight. Example: “Most people think
traffic is about views — but I've found it's more about where the click leads.” Share
your angle, your tip, and a CTA to your list or resource for more.

% Day 103: Republish an Old Video With a New Hook

Goal: Refresh past content to increase reach.

Action:

Find a video you published 60+ days ago and edit the title or thumbnail. Then
repost it with a new caption that focuses on a different benefit or hook. People who
skipped it the first time may now click — and the platform will show it to new
viewers.




@ Day 104: Email a 3-Resource Roundup

Goal: Provide a high-value curation that drives clicks.

Action:

Send your list an email with 3 top resources: one blog post, one freebie, one video.
Make it easy to scan and click. For example:

1. Free Traffic Checklist — [link]
2. Video: 5 Places to Promote Anything — [link]

3. Case Study Breakdown — [link]

¢-> Day 105: Start a “Daily Challenge” in Your Group

Goal: Increase engagement and repeat traffic.

Action:

Post a 5-day or 7-day “micro challenge” in your group. Each day, share a simple
task (like “"Answer one Quora question today” or “"Add a new CTA to your bio”). Keep
it fun. At the end, invite members to share their results — and link to your funnel.

. Day 106: Turn 3 Tips Into a PDF Freebie

Goal: Create a high-converting opt-in from micro-content.

Action:

Take a social post or email that shared 3 helpful tips. Paste it into Canva or a simple
Word doc. Add a cover page, a headline, and turn it into a downloadable “quick
guide.” Create a simple opt-in page and promote it for new list growth.

& Day 107: Share a “Traffic Truth Bomb”

Goal: Disrupt patterns and create interest.

Action:

Write a short post or email that makes readers rethink how they view traffic.
Example: “Your traffic problem isn't traffic — it's that you don’t know what to do
with it once you get it.” Keep it sharp, honest, and open-ended.



{ ¢ Day 108: Offer to Promote Someone Else’s Freebie

Goal: Build goodwill and possibly get reciprocation.

Action:

Find someone in your network and say: “I'd love to share your free guide/resource
with my audience — it aligns really well with what I teach.” They’ll likely offer to
return the favor, opening a door to new leads and future collabs.

@ Day 109: Create a “Traffic Tools I Use Every Day” Post

Goal: Build trust and invite discussion.

Action:

List 3-5 tools you rely on for traffic or content (e.g., scheduling tools, link trackers,
content planners). Add 1-2 sentences for each about why you like it. Bonus if some
are free. End with: "What tools are you using right now?”

», Day 110: Share a “Traffic Roadmap” Graphic

Goal: Help people visualize a path and position yourself as a guide.

Action:

Design a simple flowchart or roadmap showing how a beginner might go from “no
audience” to “daily traffic.” Use arrows and boxes to show steps like “Join 3 groups
— Post daily tips — Link to funnel.” Add a soft link at the end to your resource.

4\ Day 111: Share Your Favorite Traffic Book or Podcast

Goal: Show you're always learning and provide extra value.

Action:

Recommend a book, podcast, or course that helped you understand traffic better.
Highlight one tip or lesson you applied and the impact it had. This builds credibility
while helping others discover useful resources.

s Day 112: Ask Your Audience What's Working for Them



Goal: Spark engagement and find fresh strategies.

Action:

Post something like:

“What's one traffic method that’s working for you right now?”

Let others share their experiences, and comment back on every reply. Use the
answers to fuel your own ideas or collect community insights for future content.

& Day 113: Run a Flash Opt-In Challenge

Goal: Grow your list quickly with urgency.

Action:

Announce:

“I'm challenging myself to add 50 new subscribers in the next 5 days. Want to
help? Grab this free checklist and share it with a friend.”

Use this campaign to push one lead magnet consistently for a few days straight.

€ Day 114: Publish a Guest Blog Post

Goal: Tap into someone else’s audience and gain authority.

Action:

Reach out to a marketer in your niche and offer to write a helpful article for their
blog. Deliver practical value, and include a bio with a link to your freebie or funnel.
Bonus: this helps your SEO too.

@ Day 115: Create a “Before & After” Content Comparison

Goal: Show growth and teach what works.

Action:

Find an old traffic-related post, page, or strategy you used. Compare it to how you
do things now. Share both, explain what changed, and what you learned. This
makes great content and proves your expertise.

@ Day 116: Highlight a Free Tool That Saves You Time



Goal: Share useful shortcuts and increase engagement.

Action:

Pick a tool you use regularly for traffic — like Canva, Bitly, ChatGPT, or Buffer.
Record a quick demo or write a mini walkthrough of how it helps. Share the tip with
a CTA to your related freebie or funnel.

% Day 117: Share a “1-Minute Traffic Tip” Reel or Short

Goal: Deliver value fast in scroll-stopping content.

Action:

Film a vertical video with one actionable traffic idea. Add subtitles and post it to
Instagram Reels, Facebook Stories, YouTube Shorts, and TikTok. End with a simple
CTA like “Grab the checklist in my bio.”

4\ Day 118: Ask "What Are You Promoting This Week?"”

Goal: Start conversations and find collab opportunities.

Action:

Post in your group or email list:

“What are you promoting this week? Drop your link or reply below.”

Comment back on every response, offer support, and share your link too. This
builds connection and opens up future traffic swaps.

«&* Day 119: Turn 3 Tips Into a Visual Guide

Goal: Repurpose value into shareable content.

Action:

Take 3 traffic tips you've already shared and format them into a clean visual using
Canva. Turn it into a carousel post, Pinterest pin, or infographic. Add your link at the
end and post across multiple platforms.

s Day 120: Email a Tip You Wish You’'d Known Sooner

Goal: Teach through vulnerability and real experience.
Action:



Write an email with the subject:

“One traffic lesson I wish I'd known sooner...”

Tell a quick story, explain what changed after you learned it, and offer a resource to
help them avoid your mistake. Personal stories build trust and drive clicks.

Day 130: Promote an Old Freebie With a New Name

Goal: Reframe existing content to reach a fresh audience.

Action:

Pick a lead magnet or guide that hasn't been getting much attention. Change the
headline or positioning — for example, turn “List Building Checklist” into “Zero to
500 Subscribers Blueprint.” Promote it like it's brand new on all channels.

*@ Day 131: Email a “Help Me Choose” Poll

Goal: Engage your list and test new ideas.

Action:

Send a quick email asking your list what topic they want next. Example:

“I'm planning a new traffic guide — would you prefer one on social media or
email?” Include a link for each answer. Tally the clicks and use the result to create
what they asked for.

#\ Day 132: Share a Personal Frustration (and the Fix)

Goal: Build relatability and teach through honesty.

Action:

Think of a time when traffic growth stalled or failed for you. Share what went
wrong — whether it was posting inconsistently, targeting the wrong audience, or not
using a CTA. Then explain how you fixed it. Wrap with an invite to your best
resource.

% Day 133: Film a “Tool Showdown” Comparison

Goal: Provide clarity for confused buyers.
Action:
Pick two tools that solve the same traffic problem (like Hootsuite vs Buffer). Record



a video or write a blog post comparing them. Share who each tool is best for, the
pros and cons, and what you use personally. Helpful + highly shareable content.

#. Day 134: Publish a Weekly Action Plan

Goal: Help readers structure their week for better results.
Action:
Share a simple 5-day or 7-day traffic plan. Example:

° Monday: Write a new post
° Tuesday: Answer 3 questions

° Wednesday: Email your list

...etc.

Format it in plain text, or design a printable calendar. Include your link as a final
CTA.

% Day 135: Offer to Feature Someone on Your Email or Blog

Goal: Build relationships and share exposure.

Action:

Invite a fellow marketer or list builder to answer 3 questions or share their top
traffic tip. Publish the answers in your email or blog. They'll likely share it with their
list — bringing new readers back to your site or funnel.

;| Day 136: Share a 30-Day Growth Chart

Goal: Show momentum and open the door to teaching.

Action:

If you've seen an increase in clicks, followers, or opt-ins this month — take a
screenshot of your growth chart. Share it with a short summary of what you
changed or tested. Add a link to a tool or guide that helped you improve.




@ Day 137: Host a Free “Ask Me Anything” Session

Goal: Create real-time engagement that drives trust.

Action:

Post a simple invitation: “I'm hosting a live Q&A about free traffic strategies — drop
your questions below or join me live at [time].” Answer questions publicly. These
sessions often bring unexpected ideas, new fans, and future clients.

© Day 138: List "5 Traffic Mistakes I Made”

Goal: Educate through transparency and boost credibility.

Action:

Make a list-style post outlining traffic mistakes you’ve made in the past — like not
testing subject lines, ignoring blog SEO, or not adding CTAs. Keep it humble and
useful. Invite readers to reply with one mistake they’ve made too.

% Day 139: Add “"Bonus CTAs"” to All Your Lead Magnets

Goal: Increase secondary clicks and funnel flow.

Action:

Reopen your top 2-3 lead magnets (PDFs, cheat sheets, templates) and add a
“Next Step” page at the end. This could be a link to a low-ticket offer, a webinar, or
your Facebook group. This builds depth into your funnel with no extra traffic
needed.

4\ Day 140: Share a "What's Working Now"” Recap

Goal: Deliver value and position yourself as a current expert.

Action:

At the end of the week or month, post a short summary of what'’s working for you
right now. “This week I tried...” or "3 things that helped me grow traffic this
month...” These mini reports position you as active and worth watching.

4\ Day 141: Share a "One Question, One Click” Strategy

Goal: Get instant traffic through audience interaction.
Action:



Ask a traffic-relevant question like,

“What's your #1 struggle with getting consistent clicks right now?”

In the comments, offer helpful insights — and drop a link to a relevant freebie or
training if it fits. Personal engagement often earns trust and traffic.

s Day 142: Post a “One Traffic Tweak That Worked” Tip

Goal: Teach a small win with practical takeaways.

Action:

Share a minor adjustment you made — like adding a button above the fold,
changing a subject line, or updating a bio link — and the result it delivered. These
micro-wins show readers what'’s worth testing.

«* Day 143: Update and Re-Post a High Performer

Goal: Maximize traffic from proven content.

Action:

Pick one of your most clicked or commented posts. Tweak the headline, add a fresh
visual, or repost it with a new hook. Reuse it across other platforms. If it worked
once, it can work again with a new spin.

€ Day 144: Offer a Free Audit of a Funnel, Page, or Strategy

Goal: Spark conversation and warm leads.

Action:

Post:

“Got a funnel or opt-in page that’s not converting? I'll review the first 3 links you
send me and reply with traffic-boosting tips.”

Use DMs to build relationships, offer your checklist/product, or follow up later.

@ Day 145: Share a “From No Clicks to First Lead” Story

Goal: Motivate beginners and show what'’s possible.
Action:
Tell the story of how you got your first real lead or click. What did you do? What



platform? What lesson stuck with you? This makes you relatable and encourages
your audience to keep trying.

*@ Day 146: Email a Traffic Prediction or Trend

Goal: Position yourself as ahead of the curve.

Action:

Write about what you think will matter most for free traffic in the next 6—-12
months. Examples: short-form video, niche groups, Al tools. Offer a guide or
checklist to help them get started now.

s&* Day 147: Create a “Top 3 Posts This Month” Recap

Goal: Reshare valuable content and build clicks.

Action:

Write a simple post or email:

“Here are the 3 most-read traffic tips from this month...”

Link to the original content, even if it's on social. Readers often miss the first post
— this brings it back into rotation.

‘. Day 148: Post a "Worst Traffic Advice I Ever Got” Breakdown

Goal: Build authority by debunking bad tactics.

Action:

Share something you tried that failed (posting too much, chasing followers, paid
ads with no funnel). Explain the advice you got, how you applied it, what failed, and
what actually worked better instead.

4\ Day 149: Share a “"Quick List” of Traffic Tools

Goal: Deliver value fast and boost engagement.

Action:

Post something like:

“Here are 5 tools I use every week to grow my traffic — and one of them is 100%



free...
List tools with one-line descriptions. Add your own lead magnet or product as #5.

& Day 150: Create a “Weekend Traffic Plan” Checklist

Goal: Help readers take fast weekend action.

Action:

Design a 2-day checklist with 3-5 quick traffic tasks (post, email, share, engage).
Offer it Friday with a call to take action before Monday. Repeat weekly or turn it into
a recurring email content series.

@ Day 151: Post a “Top 3 Things I'd Do If I Needed Leads Today”

Goal: Give readers a fast-action plan.

Action:

Create a quick post or email listing 3 simple actions someone could take today to
generate leads or traffic. Example:

1. Share my top freebie in 3 Facebook groups
2. Email a value tip to my list
3. Record a 60-second video for TikTok

Make it realistic and actionable — like advice you'd give to a friend starting from
zero.

#\ Day 152: Share a Mini Win and the Story Behind It

Goal: Inspire your audience and build connection.

Action:

Write about a small success — like gaining 10 subscribers in a day or testing a post
that got more clicks than usual. Share what led to the win, what you learned, and
how others can apply it. Mini wins show that progress is possible.




& Day 153: Offer a Limited-Time Free Download

Goal: Create urgency for list building.

Action:

Take one of your existing PDFs, templates, or lead magnets and offer it for free —
but only for 48 hours. Promote it on social media with “limited-time access” in the
headline. Time-based offers tend to drive higher engagement and conversions.

#. Day 154: Write a “"Lesson From the Trenches” Blog or Email

Goal: Share a teachable moment from real experience.

Action:

Think of a situation this month that taught you something about traffic. Maybe you
posted something that flopped — or went viral. Write a post or email about what
happened, what surprised you, and how others can learn from it.

;| Day 155: Review 1 Traffic Source You've Ignored

Goal: Identify hidden potential.

Action:

Open your analytics and look at traffic by source. Find a channel you're not using
much (like Pinterest, Medium, or referrals) but that brings in some clicks. Brainstorm
2 ways you could increase activity on that channel this week.

*@ Day 156: Send an Email With Only a Question

Goal: Spark engagement and replies.

Action:

Email your list with a short subject line and one sentence in the body. Example:
Subject: Quick question...

Body: What's your biggest traffic challenge right now?

Ask for replies. These emails feel personal and often get strong engagement — plus
they give you content ideas for later.

4\ Day 157: Create a "Results First” Promo Post



Goal: Lead with value and make people curious.

Action:

Start your post with a result (even a small one):

"I got 77 new subscribers this week from one blog post...”

Then explain the strategy briefly. At the end, offer the checklist or system behind it.
Results-first posts earn more attention and are easy to structure.

), Day 158: Link to Your Top Content From 5 Old Posts

Goal: Build internal traffic flow.

Action:

Revisit 5 of your older blog posts or YouTube video descriptions. Add a link (or
update a broken one) that points to your latest lead magnet, sales page, or
top-performing post. This boosts SEO and gets new eyes on your best content.

=] Day 159: Share a “Then & Now” Subscriber Comparison

Goal: Show growth and progress.

Action:

Compare your subscriber or traffic numbers from earlier in your journey (30, 60, or
90 days ago) to now. Share what actions caused the growth. Example: “Back in
January I had 58 subscribers. I focused on answering questions in groups and now
I've passed 1,000.”

*@ Day 160: Start a Weekly Email Series

Goal: Build consistency and train engagement.

Action:

Pick a theme you can stick to — like “Traffic Tuesday” or “Friday Growth Tips.” Send
1 email per week that focuses on a single actionable idea or insight. Add a CTA at
the bottom to your lead magnet or community.

% Day 161: Record a “Real-Time Walkthrough”



Goal: Teach while showing your process live.

Action:

Use Loom, Zoom, or your screen recorder to walk through how you post content,
write an email, or promote a freebie. Keep it raw and real — don’t worry about
editing. Post it to YouTube or Facebook for authentic engagement.

s&* Day 162: Create a “Welcome Post” Template

Goal: Streamline group or list onboarding.

Action:

Write a welcome post that introduces who you are, what you offer, and where
people can go next. Pin it to your Facebook group, LinkedIn profile, or include it in
your email welcome sequence. Guide people toward your best traffic tools from Day
1.

{ ¢ Day 163: Host a "Promo Exchange” With Your List

Goal: Multiply exposure through partnerships.

Action:

Invite your subscribers to send you their best freebie or lead magnet — and you’ll
pick one or two to feature in an upcoming email. This builds loyalty, content ideas,
and future collabs. People love when marketers share their spotlight.

% Day 164: Create a Linktree or Simple Link Hub

Goal: Maximize clicks from bio links.

Action:

Use Linktree, GrooveFunnels, or a simple page builder to create a 3-5 link hub you
can drop in your bios. Include your top freebie, blog post, recent video, and contact
page. One link, multiple paths — simple and effective.

/" Day 165: Write a "Common Mistakes” Post

Goal: Teach by showing what to avoid.
Action:



List out 3—5 mistakes you often see when it comes to traffic generation — things
like posting without a CTA, ignoring their audience, or relying on one traffic source.
Keep it short, clear, and educational. End with: "Which one do you see the most?”

@ Day 166: Run a “Focus Sprint” for 5 Days

Goal: Go deep on one platform for real results.

Action:

Choose a traffic source (Quora, YouTube Shorts, LinkedIn) and commit to 5 straight
days of posting. At the end, share your results in a blog or email. Short sprints can
create momentum and surface new winners.

~ Day 167: Share a “"Traffic Concept You Wish You Knew Sooner”

Goal: Add value through hindsight.

Action:

Write a post or email titled: “I Wish I Knew This About Traffic Back Then...” Share a
simple realization — like “you don’t need to post daily,” or “build your list early.”
Readers love this format because it saves them time and effort.

=] Day 168: Re-Use a Post on a Different Platform

Goal: Expand reach with zero extra writing.

Action:

Take a Facebook or email post that performed well and reformat it for LinkedIn,
Medium, or Instagram. Adjust the tone slightly for the new platform. Repurposing
multiplies your reach without more work.

& Day 169: Run a “Flash Freebie” for 24 Hours

Goal: Drive urgency and quick traffic.

Action:

Offer a paid product or gated bonus as a free gift — but only for 24 hours.
Announce it via email and social. Use a countdown timer or closing post to signal
the deadline. People take action when something might disappear.



*@ Day 170: Email a “One Click” Roundup

Goal: Send fast value with minimal friction.
Action:
Email 3 helpful links with no fluff — just titles and links. Example:

1. 7 Facebook Post Ideas That Actually Get Clicked
2. How I Got 100 Visitors From Quora in 5 Days

3. Free PDF: Traffic Tactics for 2025
This format is easy to consume — and gets high click-through rates.

#\ Day 171: Share a Traffic Tip You Learned by Accident

Goal: Teach with a real, relatable story.

Action:

Tell a quick story about how you stumbled onto a strategy — maybe you
repurposed a post by mistake or a link in an old email got clicks. Explain what
happened, what you learned, and how others can try it intentionally.

s Day 172: Turn Your Top Blog Post Into a Mini Guide

Goal: Leverage your best content to generate leads.

Action:

Pick a blog post that got good traction. Turn it into a 1-2 page PDF, brand it, and
use it as a new lead magnet. Add a new intro or bonus tip so it feels fresh — then
promote it like it's a brand-new offer.

«* Day 173: Create a “Bookmark This” Resources Post

Goal: Get shared and saved more often.

Action:

List your 5 best traffic tools, posts, or videos in one place. Write it like:

“Here are 5 things that helped me get my first 1,000 visitors. Bookmark this.”
These posts get saved, re-shared, and drive long-term clicks.



€ Day 174: Host a “Traffic Tip Swap” Thread

Goal: Encourage engagement and community building.

Action:

Post: “Let’s trade traffic tips! I'll share mine in the comments — drop one that’s
working for you too.”

Lead with something practical, and reply to every comment. Use the feedback as
material for future content.

@ Day 175: Share a “One Strategy, Two Results” Post

Goal: Show how a single traffic tactic can be multipurpose.

Action:

Example: “I shared one lead magnet in a Facebook group... got 37 clicks and 2
coaching calls.”

This helps people see that one effort can pay off in multiple ways — especially
when done consistently.

*@ Day 176: Email a “Why This Worked” Traffic Breakdown

Goal: Deliver insight from something that succeeded.

Action:

Choose a post or funnel that performed well. Explain what you did differently, why
it worked, and what readers can copy. This builds trust and teaches people how to
replicate success with less guesswork.

«* Day 177: Post a “How I'd Start From Scratch Today” Plan

Goal: Help beginners skip the struggle.

Action:

Outline a 3-5 step plan of what you’d do if you had to start over with no list, no
product, and no audience. Keep it realistic and traffic-focused. This kind of post
builds deep rapport and is highly shareable.




© Day 178: Share a “"Misconception vs. Reality” Tip

Goal: Dispel bad advice and reframe thinking.

Action:

Post something like:

Misconception: "Just post more = more traffic”

Reality: “Posting smarter with clear CTAs works better.”

Then explain a real example of how you shifted your strategy and what happened.

4\ Day 179: Offer a “"Freebie of the Week” Shoutout

Goal: Build goodwill and networking opportunities.

Action:

Share someone else’s lead magnet you actually like or tested. Write a short
explanation of why it’s useful. This creates connection, encourages reciprocity, and
your audience will appreciate the curated value.

s Day 180: Create a “"What to Post This Week” Content Calendar

Goal: Help others stay consistent while building traffic.
Action:
Offer a 7-day calendar with simple prompts like:

° Monday = value tip
° Wednesday = story

° Friday = CTA
Package it as a quick PDF or post. Bonus: add a CTA to join your list and get more
content calendars each month.

@ Day 181: Ask for Feedback on Your Funnel

Goal: Increase engagement and improve your conversions.

Action:

Post a message like: “"Would anyone mind giving feedback on my opt-in page? I'm
testing new traffic sources and want to make sure it’s clear.” Share a link and be
open to suggestions. You'll often get great insights — and more eyes on your offer.



4\ Day 182: Share Your “All-Time Favorite Traffic Strategy”

Goal: Reinforce what works and help others get results faster.

Action:

Pick one traffic strategy that’s worked for you again and again. Write a short story
or breakdown explaining how you use it, why it works, and how someone else can
apply it today. Tip: Keep it specific and personal for the best connection.

s Day 183: Promote Your Lead Magnet in 10 Comment Threads

Goal: Drive small bursts of hyper-targeted traffic.

Action:

Find 10 Facebook group posts, Reddit threads, or YouTube comments related to
your topic. Leave a helpful reply, then offer your freebie as a solution if appropriate.
Focus on helping first. This strategy works best with a casual, value-first tone.

=] Day 184: Create a “Swipe File” Lead Magnet

Goal: Grow your list with something fast, useful, and desirable.

Action:

Pull together 5-10 of your favorite headlines, email intros, or traffic hooks into a
PDF. Call it a “Free Swipe File” and promote it as a quick-start resource. These
convert extremely well because they offer plug-and-play value.

‘. Day 185: Share a "Mental Shift” That Changed Your Results

Goal: Teach mindset while staying actionable.

Action:

Reflect on a belief that was holding you back from growing your traffic — and how
shifting it made the difference. Example: “Once I stopped chasing traffic and
focused on creating value, my list started growing daily.” End with a quick action
step.




S

E= Day 186: Create a 3-Part Video Series

Goal: Build anticipation and stay top of mind.
Action:
Pick one traffic topic and break it into 3 short videos — for example:

1. The biggest mistake I made with free traffic
2. The fastest strategy to grow a list

3. A free tool I use every week
Publish one per day and promote each with a mini CTA to your funnel.

;| Day 187: Share a Funnel Flow Diagram

Goal: Help others visualize how your traffic turns into income.

Action:

Draw or screenshot your funnel — showing how someone moves from social post
— lead magnet — email — offer. Share it with a short explanation of what’s working
and what you're testing next. It inspires and educates at the same time.

|5 Day 188: Turn 5 Tips Into an Infographic

Goal: Create a scroll-stopping post that builds authority.

Action:

Take one of your top-performing posts and turn the content into a vertical
infographic (use Canva). Format it as "5 Ways To Get Free Traffic This Week.” Share
it to Pinterest, Instagram, and LinkedIn. Visuals outperform text for viral reach.

Day 189: Send a “"Most Popular Post” Email

Goal: Resurface top content and get more clicks.

Action:

Look at the last 30 days of your content and pick the most clicked or commented
post. Email your list with the subject: “This post got more replies than anything I've
shared...” Paste the content or link to it. Great for email re-engagement.



s Day 190: Create a “Link Signature” for Comments & Emails

Goal: Drive passive traffic from daily activity.

Action:

Add a short CTA to the bottom of every email and blog comment. Example:

<~ Get my free traffic checklist: [link]

When people see your name across platforms, the link becomes a natural next step
— and it works quietly over time.

4\ Day 191: Host a Live Traffic Audit Session

Goal: Serve your audience and showcase your expertise.

Action:

Offer to review someone’s funnel, post, or lead magnet live (with permission). Do
this as a Facebook Live, Zoom call, or podcast episode. Walk through what’s working
and what could improve. Others will want you to review theirs too.

Day 192: Re-Launch Your Best Freebie With a New Angle

Goal: Reignite interest in something that already works.

Action:

Take a lead magnet that's worked before and rename it, tweak the headline, or
reframe the benefit. Turn “Free Lead Magnet Template” into “10x Your List Growth
— Done-for-You Checklist.” Share it like it's brand new with a fresh push.

*| Day 193: Create an “Evergreen Promo Email”

Goal: Keep building traffic passively through automation.

Action:

Write one email that promotes a blog post, lead magnet, or funnel. Then drop it
into your autoresponder so new subscribers see it. Repeat this monthly —
eventually your email sequence becomes a traffic machine all on its own.




€ Day 194: Publish a “Get Started Fast” Guide

Goal: Help beginners take action right away.

Action:

Write a 1-2 page guide titled something like: “"How To Get 50 Visitors In 24 Hours
(Without Ads).” Break it down into 3 steps and keep it simple. Use it as a freebie or
turn it into a shareable post. These kinds of “starter packs” attract new audience
members fast.

“2 Day 195: Share a Mistake You See Everyone Making

Goal: Show expertise and lead with insight.

Action:

Write a post starting with: I see a lot of people doing this — and it’s costing them
traffic...” Then explain what’s going wrong and what they should do instead. Keep it
constructive and offer a solution. This positions you as someone worth following.

;] Day 196: Screenshot Your Content Calendar

Goal: Show you're organized and give others a model to follow.

Action:

Take a screenshot of your weekly or monthly content plan. Share it with a caption
like: “This is how I stay consistent with traffic growth.” You don't need to explain
every detail — just enough to help others visualize the habit.

*@ Day 197: Email a Personal “"Wins & Losses” Breakdown

Goal: Build trust and provide balanced insight.

Action:

Send an email to your list with 2 wins and 2 lessons from the past month. Keep it
short and real. This kind of honest, helpful content often leads to replies, shares,
and renewed interest in your free or paid offers.

4\ Day 198: Create a "Challenge-Only” Opt-In



Goal: Convert attention into consistent traffic.

Action:

Create a short 3-day or 5-day challenge (no product or funnel needed yet). Use it
to grow your list:

“Join my 5-Day Free Traffic Challenge. One tip per day, results by Friday.”
Challenges drive urgency, word of mouth, and recurring engagement.

©,, Day 199: Find 3 Forums or Communities to Watch

Goal: Discover content gaps and opportunities.

Action:

Search for forums, Discords, or Facebook groups in your niche. Lurk for 15-20
minutes and jot down 5 questions you see over and over. Use those to create blog
posts, email tips, or lead magnets that fill real-world gaps.

@ Day 200: Launch a “2-Week Social Posting Plan”

Goal: Build consistency with minimal guesswork.

Action:

Plan out 10-14 posts in advance (one per day). Alternate types: tips, stories,
questions, behind-the-scenes, freebie promos. Write and schedule them all at once
using a tool or calendar. This removes decision fatigue and keeps traffic flowing
daily.

«* Day 201: Post a Weekly Recap With Top Links

Goal: Drive extra clicks from people who missed earlier posts.

Action:

At the end of the week, post a quick recap like:

"Here's what I shared this week in case you missed it..."

Then list links to 3-5 of your posts, videos, or freebies. This is an easy way to
recycle content while boosting visibility.

4\ Day 202: Host a "Tell Me Your Offer” Thread

Goal: Encourage interaction and quietly seed your CTA.
Action:



Post: “Drop your freebie, funnel, or opt-in below — I'd love to check them out and
support some of you.”

Then comment with your own lead magnet as an example. This not only boosts
traffic to your page, it also earns engagement and goodwiill.

s Day 203: Turn Your Best Tip Into a Printable

Goal: Create a unique, shareable lead magnet.

Action:

Take a short piece of content — like a traffic checklist or daily planner — and
format it for printing. Use large fonts, spacing, and clear layout. Upload it as a
freebie or add it to your thank-you page as a bonus. Printable = perceived value.

@ Day 204: Create a 7-Day Niche Hashtag Strategy

Goal: Expand your reach organically on platforms like Instagram or LinkedIn.
Action:

Pick 3-5 niche hashtags to focus on for a full week. Post every day using at least 2
of those hashtags. Track reach and engagement. Adjust based on what gets the
most traction — this builds audience steadily with no ad spend.

> Day 205: Share a "What Nobody Tells You About Traffic” Post

Goal: Disrupt assumptions and teach from experience.

Action:

Write a post that starts with: “Here’s something I wish more people would say
about traffic...” Then explain what’s often misunderstood (e.g., "It takes consistency
more than talent,” or “You don’t need 100 clicks — you need 10 buyers.”)

Day 206: Repurpose a Testimonial as a Story

Goal: Highlight results and make them relatable.
Action:
If someone gave you a testimonial about your content, product, or advice, turn it



into a post. Tell the story of who they are, what they struggled with, and how your
resource helped. Real stories sell better than stats.

s Day 207: Share Your “Stacked Strategy”

Goal: Teach how combining methods leads to better traffic.

Action:

Write about how you combine 2-3 tactics together for bigger results. Example:
“Here's how I pair short-form videos with group posts and my checklist funnel.”
Show how strategies can work together, not in isolation.

@ Day 208: Email a “Who Do You Know?” Message

Goal: Tap into your audience’s network for traffic or collabs.

Action:

Send an email like:

“Do you know anyone who needs help with [traffic topic]? I've created a free
resource that might help.”

Add the link. You'll get referrals, shares, and possibly collab invites from people who
think of someone else immediately.

4\ Day 209: Post an Industry Trend + Your Take

Goal: Position yourself as an active, tuned-in expert.

Action:

Find a current stat, update, or trend in your niche (like a TikTok algorithm change
or new tool release). Write a short post: “Here's what’s happening, and what I think
it means for traffic going forward...” People love expert interpretations.

s Day 210: Make a “Start Here” Bundle

Goal: Guide cold traffic into your best content flow.
Action:
Take 3-5 of your most helpful freebies, blog posts, or videos and package them



into one downloadable PDF or a single page. Call it "My Ultimate Starter Bundle” or
“Top 5 Traffic Resources.” Use this as a new entry point to your funnel.

€ Day 211: Offer a Co-Branded Freebie Swap

Goal: Collaborate for shared exposure and leads.

Action:

Reach out to someone in your niche and suggest: “Let’s create a freebie together
(you write the intro, I write the checklist). We'll both promote it to our lists.” This
method doubles your exposure and gives both parties a traffic boost.

& Day 212: Update Your Funnel CTAs

Goal: Improve conversions on traffic you're already getting.

Action:

Review your main opt-in pages and product funnels. Update any outdated
headlines, benefit bullets, or CTAs. Even changing “Get Access” to “Download Your
Free Plan” can increase clicks — especially when traffic is steady but conversions
drop.

% Day 213: Record a 30-Day Traffic Journey

Goal: Build a public case study while increasing accountability.

Action:

Commit to posting daily videos for 30 days showing what you're doing to drive
traffic. Share results, tools, lessons, and wins. At the end, compile the journey into a
lead magnet or offer. Documenting builds trust — even if results are small.

4\ Day 214: Create a "Battle-Tested Tools” Resource Page

Goal: Centralize your best recommendations and boost affiliate income.

Action:

Build a clean, single-page layout listing the tools you use for traffic, email, video,
and funnels. Include short blurbs and links. Promote it regularly as: “Everything I
use to grow my traffic — in one place.”



*@ Day 215: Ask Subscribers to Forward Your Email

Goal: Multiply reach through word of mouth.

Action:

End an email with:

“Know someone who needs help with traffic? Forward this email to them — they’ll
thank you for it.”

It's simple, but if even 2-3 people forward, your audience expands organically.

/' Day 216: Write a "Best of the Month"” Traffic Recap

Goal: Build content consistency while summarizing value.

Action:

At the end of the month, publish a post or email: *My Top 3 Traffic Lessons from
This Month.” Include one win, one challenge, and one insight. Use it to re-promote
existing content and link to your funnel or list.

=] Day 217: Turn an FAQ Into an Email Series

Goal: Educate your audience while driving clicks.

Action:

Make a list of 5—7 traffic questions you hear regularly. Write one short answer per
email. Turn this into a mini-sequence or weekly series to keep subscribers engaged
and clicking.

¢ Day 218: Create a “"Low-Budget Traffic Plan”

Goal: Attract newer marketers or low-risk buyers.

Action:

Write a post, guide, or video explaining how to get 1,000+ visitors with under $20.
Highlight free tools, organic methods, and smart testing. This content always gets
shared — especially in groups or starter communities.




4\ Day 219: Offer to Feature a Student, Subscriber, or Peer

Goal: Build community while creating traffic content.

Action:

Reach out to someone who used one of your tips or products and ask if you can
feature them. Share their story with your audience. It provides social proof, gets
engagement, and deepens trust. Bonus: they’ll share it too.

& Day 220: Bundle Old Resources Into a “Master Vault”

Goal: Breathe new life into existing assets.

Action:

Combine 3-5 old lead magnets, checklists, or PDFs into one zip file or course hub.
Call it: “The Ultimate Traffic Resource Vault.” Offer it as a new bonus, opt-in, or list
re-engagement gift

4\ Day 221: Highlight a Niche Forum or Community That Sends You Traffic
Goal: Share underused traffic sources.
Action:

Post about a forum, niche-specific Facebook group, or community (like Reddit or Quora)
that consistently brings you traffic. Describe how you provide value, when to link, and why
it works. Underrated traffic sources like these stand out.

& Day 222: Create a “Traffic Boost in 15 Minutes” Cheat Sheet
Goal: Help readers take fast, low-effort action.
Action:

List 3—5 mini tasks people can do in 15 minutes to drive traffic (e.qg., reply to 5 comments,
repost a freebie, refresh a CTA). Turn it into a 1-page PDF. Offer it as a quick lead magnet
or social post.



s Day 223: Post a “What Would You Do With 1,000 Clicks?” Question
Goal: Spark curiosity and engagement.
Action:
Ask your audience:
“If I gave you 1,000 visitors tomorrow, where would you send them?”

Engage with each reply. This reveals pain points, prioritization struggles, and lead-in
opportunities for your own resources or advice.

€ Day 224: Promote a Partner’s Freebie With a Bonus From You
Goal: Build relationships and drive list growth.
Action:

Find a marketer with a great lead magnet and offer to promote it — but stack a bonus.
“Sign up through my link and I'll send you my [X] checklist too.” It's a simple bonus bridge
that builds goodwill and grows both lists.

@ Day 225: Share a “1 Strategy, 3 Results” Post
Goal: Reinforce the power of consistency.
Action:
Example: I posted one checklist in three groups and got 47 clicks, 9 replies, and 2 sales.”

Break down each outcome and why it mattered. Readers love seeing layered ROI from a
single action.



@ Day 226: Email a “3 Things That Didn’t Work This Week” Recap
Goal: Be transparent and relatable while teaching.
Action:

Send a short email listing 3 things you tried that didn’t pan out. Add 1-2 lines of insight for
each: what you'd change, what surprised you. Wrap with a CTA to try a proven tactic
(freebie, funnel, or offer).

s Day 227: Share a “Swipe My Strategy” Post
Goal: Give away a process that others can duplicate.
Action:

Write a step-by-step post detailing how you got traffic from a recent campaign. Use this
layout:

What I shared
Where I posted
What results I got

End with: “Want to try it? Here's the tool I used...” and link to your freebie or offer.

@ Day 228: Post a "Common Advice That Didn't Work for Me"” Story
Goal: Challenge norms and position your unique approach.

Action:



Example: “I kept hearing that Twitter threads would explode my traffic — but here’s what
really happened...”

Be honest. Show your testing process and offer what worked instead. Readers trust
creators who test, not just echo.

4\ Day 229: Create a Weekly Traffic Action Tracker
Goal: Encourage consistent action.
Action:

Build a printable sheet with 5 daily checkboxes for things like:

Shared a post

Sent an email

Replied to 3 comments
Posted in a group
Checked analytics

Offer it as a freebie with a 7-day challenge to complete them all.

& Day 230: Host a “Traffic Audit Q&A” in Your Group
Goal: Engage your audience and showcase your expertise.
Action:

Post: "Drop your website or funnel link below and I'll reply with one tip to increase your
traffic.”



Follow up with personalized insights and recommend your lead magnet or checklist as a
follow-up. This drives interaction and subtle conversions.

4\ Day 231: Create a "What's In My Toolkit” Video

Goal: Showcase what's working for you and build affiliate traffic.

Action:

Record a short video walking through the top 3-5 tools you use for traffic, list
building, or content creation. Explain how you use each one in your workflow. Post it
to YouTube or social, and include links (affiliate if relevant).

~ Day 232: Share a Traffic Myth You Believed Too Long

Goal: Teach from your own journey and save others time.

Action:

Post a short story about a false belief that held you back — like “*more content =
more traffic.” Explain what changed, what'’s actually true, and how readers can apply
the lesson. People love learning through your past mistakes.

Day 233: Send an “Exclusive Tip” to Your List

Goal: Reward subscribers and drive engagement.

Action:

Write an email with a short, punchy subject like: “*Not Sharing This Anywhere
Else...” Inside, give one valuable tip or strategy. No pitch, just help. This boosts open
rates and strengthens your relationship with readers.

«* Day 234: Create a “Resources Mentioned” Post

Goal: Help readers act on your content faster.

Action:

Take one of your blog posts, videos, or emails and create a companion post that
lists every tool, link, or strategy mentioned — all in one place. Pin or link to it. This
reduces friction and increases clicks and affiliate revenue.



@ Day 235: Revisit and Rewrite One Lead Magnet

Goal: Improve conversions without starting over.

Action:

Pick your oldest or lowest-performing lead magnet. Update the title, subtitle, and
first page. Make sure the promise is clear and results-focused. Even a minor update
can turn a flat funnel into a traffic-converting machine.

4\ Day 236: Start a "Sunday Strategy” Post Tradition

Goal: Build consistency and attract weekly engagement.

Action:

Every Sunday, post a 1-paragraph strategy that your audience can implement the
following week. Use a repeatable headline like “"Sunday Strategy #1: Do This
Monday Morning.” Build anticipation and habit-forming content that people return
for.

% Day 237: Share a “Traffic Stack” That Works Together

Goal: Help others see how pieces fit into a system.

Action:

Write a short breakdown showing how you use 2-3 tools or platforms together.

Example: “I create short videos — post them in my group — link to my freebie.”
Visualizing the stack helps others replicate your results and keeps your strategy

memorable.

*@ Day 238: Email a “Behind-the-Scene” Planning Snapshot

Goal: Show your process to build authority and trust.

Action:

Share a screenshot or short video of your content calendar, post ideas, or funnel
notes. Explain your thinking. This pulls back the curtain and makes you more
relatable — especially to beginners trying to figure things out.




€ Day 239: Drop a Free Resource in a YouTube Comment

Goal: Tap into someone else’s engaged traffic.

Action:

Find a YouTube video with good traffic in your niche. Leave a thoughtful comment
AND a link to a related freebie (if allowed), or mention a helpful blog post. This
evergreen placement can drive regular clicks when done with tact.

& Day 240: Post a “3 Things to Download Today” List

Goal: Create quick wins and collect emails.

Action:

List 3 useful resources (PDFs, swipe files, or mini-courses), including at least one of
your own. Share it on your social channels and story it like: “These 3 freebies helped
me get [X] traffic this month.” Value + proof = high opt-in potential.

=] Day 241: Republish an Old Blog Post With a “2025 Update”

Goal: Boost SEO and credibility by staying current.

Action:

Find a blog post over 6 months old. Add a paragraph with updated tools or new
data. Change the title to include “2025 Edition” and re-share it. This boosts
freshness and can rank better in search while reactivating cold leads.

4\ Day 242: Share an "I Was Wrong” Story

Goal: Build connection through vulnerability.

Action:

Tell a short story about a time you were certain something would work — but it
didn’t. Share what you learned, how you adjusted, and what you do differently now.
This builds relatability and demonstrates evolution (which = trust).

% Day 243: Record a “Tool I'm Testing” Mini Review

Goal: Share progress and prompt comments.
Action:



Find a new app or tool you're trying — even if you're just one day in. Record a 2-3
minute video or post sharing your first impressions and what you're hoping to get
out of it. Ask viewers: “Have you tried this yet?”

* Day 244: Email a “Before & After” Comparison

Goal: Show clear benefit from using your methods.

Action:

Send an email that shows what life looked like “before” a tactic, tool, or funnel —
and what changed after. Example:

Before: 2-3 random opt-ins per week.

After: 20 opt-ins in 3 days with one checklist.

Then link to the tool or system behind the result.

s&* Day 245: Post a Tip With “If I Had to Start Again...” Angle

Goal: Help beginners and reframe your journey.

Action:

Write: “If I had to start from zero today with no audience or ads, here’s what I'd do
to get traffic fast...”

Then give 3 steps. This works great for stories, list posts, or email. It creates
empathy AND authority.

@ Day 246: Build a Mini “Start Here” Quiz

Goal: Segment your audience while growing your list.
Action:
Use a simple tool like ScoreApp or Google Forms to create a 3-question quiz:

° How do you currently get traffic?
° What's your #1 struggle?

° Want a free traffic plan based on your answers?
Then offer a follow-up PDF or tip based on their path.



© Day 247: Share a Frustration You Fixed

Goal: Make traffic wins feel achievable.

Action:

Write about a pain point you solved — like finally understanding YouTube
thumbnails or fixing a broken opt-in page. Explain what happened, what changed,
and how it affected your traffic. Readers relate more to your before than your after.

s Day 248: Share a Free Resource in a Signature File

Goal: Get passive clicks from daily communication.

Action:

Update your email signature with a one-liner and a link:

“$3 Get my free traffic planner — [link]”

This runs on autopilot and is surprisingly effective over time, especially in business
communities and support replies.

4\ Day 249: Write a “"The Truth About Getting Traffic” Rant

Goal: Cut through noise and position yourself as honest and experienced.
Action:

Write a post that starts with: “Let’s be real — here’s what it really takes to get
traffic today...”

Be bold, be clear, and make sure it ends with a practical takeaway. Rants get
shares, comments, and fans (when done respectfully).

Day 250: Share a “"One Tweak That Made a Big Difference”

Goal: Show how small changes = big wins.

Action:

Pick one adjustment you made recently — to your opt-in headline, CTA button color,
subject line, or platform. Share the tweak and the impact it had. People love seeing
simple things that deliver real results.

4\ Day 261: Launch a "Pick One” Content Series



Goal: Increase engagement and segment your audience.

Action:

Post a traffic-themed A/B choice like:

“Which works better for you — Pinterest or YouTube?”

Ask your audience to vote or comment. Use their answers to tailor future content.
Bonus: spin this into an email poll or story series.

s Day 262: Create a “Freebie of the Month” Club

Goal: Build ongoing traffic by training your audience to check in regularly.
Action:

Offer one exclusive download each month (e.g., checklist, planner, template).
Announce it via email, blog, or social. Create a simple “hub” page for all past
freebies and promote it monthly.

“. Day 263: Share a Lesson From Your Lowest Traffic Day

Goal: Show resilience and teach real-world lessons.

Action:

Think back to a time when your traffic flatlined. What caused it? What did you do
next? Turn that into a blog, post, or short email. Readers respect honesty and learn
more from setbacks than success stories.

2 Day 264: Record a “Day in the Life” Video

Goal: Humanize your brand while showing consistency.

Action:

Film clips throughout your day showing how you create and share traffic-focused
content. Include work, breaks, and tools you use. Edit it down to 2—3 minutes.
These behind-the-scenes videos connect deeply with your audience.

«&* Day 265: Build a “Start-Here Funnel” for Beginners



Goal: Create a clear entry path for cold traffic.
Action:
Make a basic funnel with:

1. One lead magnet (freebie)
2. One thank-you video

3. One low-ticket offer or checklist
Promote it as a “Start Here If You're New"” link on your bios, posts, and content.

*@ Day 266: Send a “Sneak Peek” Email

Goal: Preview value and keep your list engaged.

Action:

Share a screenshot, sample, or teaser from a new lead magnet or product you're
working on. Ask your list: "Want early access?” or “Should I turn this into a freebie?”
This builds anticipation AND gets quick traffic.

€ Day 267: Share an “Unexpected Win”

Goal: Keep readers inspired and open-minded.

Action:

Write about a surprising source of traffic — like an old tweet, niche forum, or
podcast mention. Explain how it happened and what it taught you. This encourages
your readers to test beyond the usual strategies.

4\ Day 268: Create a "This or That” Post Series

Goal: Build interaction through simple comparisons.
Action:
Post comparisons like:

° Short-form video @ or long-form blog /'?



° Organic social or SEO content «7?
Add a call-to-comment and keep answers simple. You'll boost reach while gathering
valuable audience data.

s Day 269: Promote an Old Freebie Using a New Cover

Goal: Refresh interest and increase opt-ins.

Action:

Use Canva to redesign the cover or thumbnail of your oldest lead magnet. Update
the opt-in page with the new image and reshare it on all platforms. A visual refresh
can often double clicks without rewriting a word.

“. Day 270: Write a "What I'd Do With Only 1 Hour a Day” Post

Goal: Help overwhelmed readers focus their effort.

Action:

Explain how you'd spend 1 hour/day building traffic from scratch. Break it into
15-min segments: content, outreach, email, optimization. Practical posts like this get
shared and bookmarked often.

s&* Day 271: Drop Your Freebie in Your Facebook Cover or Bio

Goal: Maximize free, daily exposure.

Action:

Edit your Facebook cover to include a headline and URL to your best freebie. Or
update your “Intro” and “Featured Image” with a link. You're getting profile views
already — this turns those passive glances into leads.

Day 272: Create a Monthly Promo Cycle

Goal: Get consistent traffic without decision fatigue.
Action:

Build a 4-week plan where each week has a focus:
Week 1 = Blog promo



Week 2 = Freebie funnel

Week 3 = Social post series

Week 4 = Collaboration or interview

Repeat monthly. This keeps you visible without burning out.

*@ Day 273: Email a “Let Me Help You” Open Offer

Goal: Start conversations that lead to referrals or conversions.

Action:

Send a message like:

“Stuck with traffic? Hit reply, tell me where you're at, and I'll give you one
personalized tip.”

This builds massive trust and almost always leads to deeper engagement or offers.

@ Day 274: Create a Mini “Quick Win” Funnel

Goal: Convert cold traffic into leads + micro sales.
Action:
Build a fast funnel offering:

° Free quick result checklist
° $7 low-ticket training

° Invite to group or next offer
This is perfect for list building AND cash flow while testing new traffic sources.

4\ Day 275: Share a Case Study From Your Audience

Goal: Build social proof and inspire action.

Action:

Highlight a reader or student who applied one of your tips and got results. Quote
them, share the context, and offer a similar resource at the end. This makes your
content actionable and credible.




& Day 276: Create a “Clickbank Challenge” or “Affiliate Test”

Goal: Show traffic in action with live proof.

Action:

Pick an affiliate product and document a 5-7 day traffic experiment. Each day, post
what you did (e.g., video, blog, group promo) and share results. It doesn’t need to
be a massive success — just show the process.

© Day 277: Post a "This Works Even If...” Tip

Goal: Bust objections and show accessibility.

Action:

Start a post with: “This traffic strategy works even if...”

Then list things like:

— You don’t have an email list

— You hate being on camera

— You only have 1 hour a day

Then explain how to do it anyway. Great for beginners or low-confidence readers.

& Day 278: Create a “Pick Your Path” Lead Funnel

Goal: Increase relevance and improve conversions.

Action:

Build a simple lead page with two buttons:

© I want more traffic

© I want better conversions

Segment leads based on what they choose and send tailored content. You'll double
engagement and reduce unsubscribes.

4\ Day 279: Share a “Freebie Roundup” Post With 5 Resources

Goal: Deliver value while promoting your own lead magnet.

Action:

Post: “Here are 5 powerful free resources to boost your traffic this week...”
Include 4 from others, and 1 from yourself — but position yours last and as the
most useful. This value-first structure builds trust fast.



€ Day 280: Record a “Traffic Funnel Walkthrough”

Goal: Help others understand how traffic turns into sales.
Action:
Use Loom or Zoom to walk through your traffic flow. Show:

1. Where the traffic comes from
2. What page it hits first

3. What follow-up happens
Keep it under 5 minutes and share as a post or opt-in bonus.

4\ Day 291: Share a "One Platform, One Funnel” Traffic Plan

Goal: Simplify things for overwhelmed beginners.

Action:

Pick one platform (like YouTube Shorts or Facebook Reels) and one simple funnel
(lead magnet — thank you — low-ticket offer). Explain how you’d build traffic using
just that combo. Beginners love clarity and constraint.

s Day 292: Launch a “Freebie Friday” Weekly Post

Goal: Train your audience to expect and share value.

Action:

Every Friday, post a resource like a checklist, template, or video. Keep it consistent
and brand it — “Freebie Friday #5.” This builds anticipation and repeat visitors.
Occasionally drop your own lead magnet or affiliate links.

«&* Day 293: Turn an Email Into a Carousel Post

Goal: Repurpose high-performing content to visual formats.

Action:

Take a helpful email or blog tip and split it into 5-7 slides. Use Canva to format into
a carousel post for Facebook, LinkedIn, or Instagram. Include a call-to-action on the
last slide for your freebie or offer.



“2 Day 294: Post a "1 Simple Tip That Tripled My Clicks” Breakdown

Goal: Hook attention and deliver fast, actionable value.

Action:

Use this headline format exactly:

“One Tiny Change That Tripled My Clicks..."

Then explain how you made a small tweak (like a new CTA, thumbnail, or
schedule). These bite-sized lessons are super shareable.

4\ Day 295: Create a "Traffic Resources You'll Actually Use” Page

Goal: Build trust through simplicity and curation.

Action:

List just 5—7 of your favorite free or paid tools for traffic — no fluff, no overload.
Add 1-2 sentences on how you use each. Keep the layout clean. Great as a go-to
link in your bio, funnel, or email footer.

& Day 296: Invite Others to Share Your Freebie

Goal: Leverage your network to expand reach.

Action:

Email your subscribers or peers and say:

“If you know anyone who needs help with traffic, feel free to share this free
download with them.”

Add your link. Low-key invites like this often lead to referrals and shares without
asking for much.

*@ Day 297: Send a “Last 7 Days” Stats Email

Goal: Show transparency and keep your list tuned in.
Action:
Send an email with a short report:

° New leads: 78



° Top traffic source: Quora

° Best post: [link]
Then say: “Want to try what I'm doing? Here’s the free checklist I use...” — link.
This format shows proof and teaches at the same time.

«* Day 298: Host a “Break It Down"” Post Series

Goal: Educate through micro case studies.

Action:

Once a week, pick a result — even something small like “got 10 new subscribers in
a day” — and break down exactly what caused it. What you posted, where you
shared it, what CTA you used. This builds consistent learning content.

@ Day 299: Ask a “Would You Rather?” Question

Goal: Spark engagement and get readers thinking.

Action:

Post something like:

“Would you rather get 100 clicks a day from random traffic... or 10 clicks a day from
buyers-only?”

Let people vote and explain their answer. Then comment back and share your
perspective (with a link to a relevant freebie).

4\ Day 300: Post a "Traffic Hack I'd Never Recommend... But It Worked”

Goal: Hook curiosity and create discussion.

Action:

Write about a weird or questionable strategy you tried that surprisingly worked
(e.g., replying to Twitter threads daily for 30 days). Be honest. People love offbeat
results — especially if you share what you’d change next time.

€ Day 301: Share a "5-Day Post Plan" PDF



Goal: Give your audience a traffic routine they can actually follow.
Action:
Turn a simple posting plan into a downloadable PDF:

° Day 1: Value tip
° Day 2: Question

° Day 3: Behind-the-scenes

... etc.

Offer it as an opt-in or bonus. Many struggle with content structure — solve that for
them.

@ Day 302: Run a “Mini Promo Blitz”

Goal: Concentrate effort for big visibility.
Action:
Pick one lead magnet or blog post. Over the next 48 hours, promote it:

° On social
° In 3 groups
° To your email list

° In a story or video
This short, focused sprint can triple the traffic without creating anything new.

%/ Day 303: Add a CTA to Your LinkedIn Header

Goal: Turn profile views into funnel clicks.

Action:

Update your LinkedIn banner with:

“ & Get My Free Traffic Guide — [link]”

Even if you're not active on LinkedIn, your banner gets seen — especially if you're
commenting on posts or doing outreach.



4\ Day 304: Share a “Step-by-Step Traffic Build” Live

Goal: Build buzz while teaching.

Action:

Go live or record a video showing how you're promoting a freebie or product over
the next 7 days. Walk through the planning. Update followers on results. Viewers
love to follow along with something real.

s Day 305: Promote an Older Blog Post Using a Story Hook

Goal: Drive new traffic to old content.

Action:

Find an older blog post. Then write a story-style post or email that ends with:

“If this sounds like something you're struggling with, I shared a full breakdown here
— [link].”

Story bridges give new life to old pages.

“> Day 306: Share a “"Mini Manifesto” Post

Goal: Stand for something and attract your tribe.

Action:

Write 5—7 sentences starting with:

"I believe...”

— in giving value first

— in building trust, not tricks

— that traffic is earned, not bought

Wrap it with a call-to-action for your free resource or group. Your best leads
resonate with your beliefs.

&\ Day 307: Announce an “Ask Me Anything” Thread

Goal: Increase real-time engagement and content ideas.

Action:

Post: “Got a traffic question? I'll answer every comment in this thread today. Fire
away "



Then reply to each with helpful tips. Bonus: screenshot great Q&As and reuse them
as future emails or posts.

«* Day 308: Create a “Bonus Lesson” Follow-Up to an Old Post

Goal: Re-engage your audience with existing content.

Action:

Pick a popular blog or email from the past. Write a new post or video called:
“"BONUS: The Lesson I Forgot To Share Last Time...”

Link back to the original. This creates a loop and boosts visibility for both.

*@ Day 309: Email a “3 Traffic Mistakes I See Weekly”

Goal: Help your list avoid common pitfalls.
Action:
Write an email with:

1. Mistake
2. Why it's a problem
3. What to do instead

Simple, skimmable, and packed with value. End with: “If you're guilty of one of
these, this free download will help...” — [link]

€ Day 310: Run a “Comment to Win” Promo

Goal: Encourage social interaction and list building.

Action:

Post:

“I'm giving away my Traffic Planner to 3 people this weekend — just comment
below with ‘I'm in!"”

Then DM winners (and others) a link to opt in. This gamifies your freebie while
boosting reach.

#\ Day 321: Share a “"From Zero to X Visitors” Story



Goal: Teach through personal progress.

Action:

Document a time when you went from no traffic to measurable results — even
small wins count. Structure it:

1. The situation
2. What you did

3. What changed
Wrap it with a CTA to the tool or freebie that helped you.

*@ Day 322: Send a “This Took 3 Minutes, Got 30 Clicks” Email

Goal: Show readers that effort = result.

Action:

Write a subject line that sparks curiosity:

“This took 3 mins, got 30 clicks”

Then explain what you did (e.g. posted in a group, replied to a comment thread).
Share how simple actions still drive traffic.

“2 Day 323: Post a "What I'd Do Differently If I Started Today” Breakdown

Goal: Provide clarity to beginners.

Action:

Share 3-5 actions you'd take differently knowing what you know now. Example: "1
wouldn’t wait to build my list.”

“Video content works way faster than I expected.”

Use this to create a downloadable PDF or blog post if needed.

s Day 324: Offer a Quick-Start Plan in 3 Steps

Goal: Give immediate action to readers.
Action:
Create a checklist or post titled:



“Need traffic fast? Here’s what to do in the next 24 hours...”
Keep it simple and include 3 steps. Great for a tweet, reel, blog, or email.

4\ Day 325: Create a Public "Road to 100 Leads” Series

Goal: Document and attract attention.

Action:

Run a traffic sprint and document your goal to collect 100 leads in X days. Post
daily updates:

° Traffic source
° Opt-ins

° Adjustments
Invite readers to follow the journey (and link to your freebie each time).

s&* Day 326: Update the CTA in Your Top 5 Posts

Goal: Increase conversions from existing traffic.

Action:

Open your analytics. Find your 5 most viewed posts/pages. Review and improve the
CTA. Add clarity, urgency, or a better offer. This boosts conversions without any new
content creation.

% Day 327: Film a “Start With Nothing” Traffic Plan

Goal: Empower beginners with a do-it-from-zero strategy.
Action:
Record a video that walks through:

° No list

° No site



° No budget
And share what you’d do in 7 days to get traffic. This is incredibly effective for cold
traffic ads or warm audience building.

s Day 328: Release a “Daily Traffic Planner” Template

Goal: Provide a structure people will use every day.
Action:
Create a simple planner with:

° 1 main goal
° 3 things to post
° 1 metric to track

Offer it as a free download. Include your brand or funnel link in the footer. These
printables are evergreen list-builders.

4\ Day 329: Share Your “Top 5 Mistakes From Last Month”

Goal: Humanize your brand while teaching.

Action:

Post a short list of what you messed up — honestly. Example: “Forgot to include a
link in my newsletter... twice.”

Share what you'll do differently next time. These posts are relatable, real, and get
great interaction.

*@ Day 330: Send a “Flashback Email” to an Old Lesson

Goal: Bring back timeless content.

Action:

Dig up a blog post or email from 6+ months ago that delivered value. Copy/paste it
as a fresh send. Add a quick intro like:

“Here's something I wrote that’s even more true today...”



“2 Day 331: Post a Myth-Busting Mini Thread

Goal: Challenge common beliefs in your niche.

Action:

List 3-5 false beliefs, then correct them. Example:

2 “More followers = more sales”

"4 “Engaged traffic > vanity metrics”

Include one traffic strategy that actually works. Use a bold, direct tone.

«* Day 332: Create a “Launch Day Traffic Checklist”

Goal: Help others get more eyeballs on their offer.
Action:

Build a checklist with all the things to do before and after launching a product,
course, or lead magnet. Include reminders for:

° Email list
° Social post
° Bonus stack

° Promo partners
Offer as a lead magnet or group post.

4\ Day 333: Post Your “"Go-To Free Traffic Method”

Goal: Provide simplicity and help action-takers.

Action:

Write a post or email like:

“If I could only use ONE free traffic method this month, here’s what I'd do...”
Explain what it is, why it works, and the first 3 steps. Keep it punchy.

s Day 334: Offer a “Content Recycling Toolkit”



Goal: Help people save time and stay consistent.

Action:

List the 3-5 tools or methods you use to repurpose content. Turn it into a PDF or
carousel post. Example:

° Email — Blog
° Blog — Carousel

° Carousel — YouTube Short
People love systems that simplify the process.

€ Day 335: Run a “Content Blitz” Week

Goal: Saturate your traffic sources to gain momentum.

Action:

For 7 days, post something daily on at least 2 platforms. Choose a theme (e.g.,
“List Building Week"). Announce it on Day 1 and recap on Day 7. Blitzing builds
awareness and starts conversations — fast.

4\ Day 336: Share a “"Traffic Wins From My Students” Highlight

Goal: Build proof and invite more engagement.

Action:

Ask a few audience members to share how your advice helped. Post the
screenshots or quotes in a collage. Include the original tip or resource link. Let their
words sell your process.

*@ Day 337: Email a List of “Traffic Resources I Still Use in 2025”

Goal: Reengage your audience with evergreen value.

Action:

List 3-5 tools or links that have stood the test of time. Add a personal note next to
each. Example:

“This tool has helped me schedule 400+ posts — still going strong.”

Wrap with a “PS: Want to learn my full system?” CTA.



@ Day 338: Build a Quick "Pick One" Lead Magnet

Goal: Make lead collection fun and focused.

Action:

Create a downloadable titled:

“Pick 1 of These 3 Traffic Plans to Try This Week”

Make each plan 3-5 steps max. Give them choices: Fast + Free, Slow + Evergreen,
or Hybrid. Use this to segment your list on the backend too.

4\ Day 339: Publish a "Traffic Diary” Recap

Goal: Teach through real-time transparency.

Action:

Keep notes for 3-5 days tracking your actions and outcomes (e.g., group post = 37
clicks). Then write a blog or email summarizing what worked, what didn’t, and what
you'd repeat. Readers love this “tested, not just taught” format.

s Day 340: Create a “Get Unstuck” Lead Magnet

Goal: Capture traffic from frustrated readers.

Action:

Build a freebie called:

“Stuck at 0 Clicks? 10 Things to Try This Week”

Include quick, creative actions that feel doable. Add links to your main offers inside.
You'll attract new leads who need a confidence boost.

#\ Day 341: Post a "Here’'s What I'd Do If My Traffic Dried Up” Plan

Goal: Show resilience and strategic thinking.

Action:

Write a post that begins:

“If I lost all my traffic sources today, here’s exactly what I'd do...”

List 3-5 actions (e.g., post in groups, create a quick lead magnet, email past
contacts). This inspires confidence and attracts action-takers.




& Day 342: Launch a “Share This & Win"” Giveaway

Goal: Multiply your exposure with audience-powered traffic.

Action:

Offer a free bonus or exclusive training to 3 random people who share your post,
freebie, or funnel link. Keep it simple:

“Share this post + tag me — I'll pick 3 winners on Friday!”

It's light, fun, and spreads your message organically.

& Day 343: Turn a Live Training Replay Into a Lead Magnet

Goal: Repurpose high-value content to build your list.

Action:

Upload your best live session to a page with a short opt-in form. Add a headline
like:

“Free Replay: How I Got 127 Subscribers in 5 Days (Without Ads)”

Promote it to new audiences. Record once, use forever.

€ Day 344: Offer a 15-Minute Funnel Review

Goal: Start conversations that lead to trust and referrals.

Action:

Post: “"Need more traffic but stuck on your funnel? I'll review 3 opt-in pages this
week. Drop your link below or message me.”

Choose your favorite and offer simple feedback — then use the experience as
content.

4\ Day 345: Publish a "What to Post When You're Stuck” Guide

Goal: Remove content blocks for your audience.

Action:

Make a list of 10 things your readers can post today — without thinking too hard.
Turn it into a simple carousel or 1-page PDF and share it everywhere. Tip: include
traffic-focused options like list-building posts and CTAs.




% Day 346: Create a “Mini Product Promo Plan”

Goal: Teach how to drive traffic to a low-ticket offer.

Action:

Break down your method for launching or promoting a $7—$27 product. Keep it
lean:

° Day 1: Email warm-up
° Day 2: Story

° Day 3: Hard CTA
Offer it as a freebie or inside a private post to build exclusivity.

«&* Day 347: Highlight “1 Traffic Tip I Got From a Mentor”

Goal: Add credibility through association.

Action:

Share one technique or mindset that came from someone you admire. Give credit,
explain how you applied it, and share your results. These posts position you as
coachable and resourceful — and give your readers shortcuts.

@ Day 348: Build a 3-Part Email Mini Series

Goal: Keep leads warm while driving to your offer.
Action:
Create 3 short emails:

1. The mistake you made with traffic
2. What changed after you fixed it
3. How they can do it too

Link each one to your lead magnet or front-end product. Schedule it for new
subscribers.




&\ Day 349: Share a “Free Tool I Use Every Week"”

Goal: Build authority by showing your toolkit.

Action:

Pick a tool you actually use — for posting, writing, or scheduling — and share how
it helps with traffic. Write 2-3 lines about why it works, then include a link and an
invite to your email list or blog.

*@ Day 350: Run a “Best Performing Traffic Tip” Poll

Goal: Re-engage your audience and crowdsource content.

Action:

Ask your group, list, or followers:

“What's the ONE traffic strategy that’s working best for you right now?”
Collect responses, reply to each, and compile them into a blog/email roundup.
Readers love community-powered tips.

4\ Day 351: Post a "My Traffic in 3 Numbers” Recap

Goal: Share progress in a fast, easy-to-digest format.
Action:
List 3 numbers that represent your recent traffic performance. Example:

o %’ 184 site visitors
° 53 new subscribers

o ¢ 11 replies from one email
This format builds transparency, credibility, and curiosity about what'’s working.

~ Day 352: Share the Traffic Advice You'd Give Your Past Self

Goal: Inspire new marketers with your hard-earned insights.

Action:

Write a post that starts with:

“If I could go back and give myself one piece of traffic advice...”

Include the mistake you made and the advice you now follow. Bonus: turn this into
a lead magnet called “10 Traffic Tips I Wish I Knew.”



«#* Day 353: Create a Mini Case Study From One Post

Goal: Show what works in a short, teachable format.
Action:
Pick a single post, email, or video that drove traffic. Write a short case study:

° What it said
° Where you shared it
° What result it got

° What you’d do differently next time
Add a CTA to your freebie or funnel.

% Day 354: Record a “Traffic Walkthrough” Tutorial

Goal: Help others follow your exact steps.

Action:

Use Loom or Zoom to record how you drive traffic to a lead magnet or offer —
show tools, platforms, and CTAs. Keep it under 10 minutes. Upload to YouTube or
offer it as a lead magnet.

s Day 355: Offer a “Traffic Journal” Template

Goal: Help people track their actions and results.
Action:
Create a printable sheet with daily prompts like:

° Where did I post?
° What was the CTA?

° How many clicks/subscribers?
Turn this into a PDF and offer it as a “Track Your First 100 Leads” freebie.



#\ Day 356: Run a "What Would You Do?” Community Thread

Goal: Drive comments and collect new strategies.

Action:

Ask: “If you only had 30 minutes a day to get traffic, what would YOU do?”
Reply to answers and drop your own plan as a comment. These crowdsourced
threads often go viral in groups and drive tons of interaction.

“. Day 357: Post a "Traffic Habit That Changed Everything” Tip

Goal: Teach through consistency.

Action:

Describe one small habit — posting daily, tracking clicks, replying to comments —
that made a big difference in your growth. Make it personal, then give your readers
one action to copy this week.

«#* Day 358: Share a Monthly Recap + Top Traffic Tip

Goal: Summarize learnings and keep content fresh.
Action:
On the last day of each month, post:

° What you tested
° What worked
° What failed

° What you'll double down on
Add a CTA like: "Want to see my system in action? Grab this free checklist...”

*@ Day 359: Create a “Most Asked Questions” Traffic Email



Goal: Educate your list based on real needs.

Action:

List 3-5 questions you get all the time (or see in groups). Answer them in short
form and link to resources. This shows you listen — and reinforces your authority.

@ Day 360: Offer a 5-Day Traffic Mini Challenge

Goal: Get people to take daily action and stay engaged.
Action:

Create a simple challenge:

Day 1 — Post a freebie

Day 2 — Email your list

Day 3 — Comment in 3 threads

Deliver via PDF, email, or in your group. Promote it as “Get Traffic in 5 Days, Even If
You're Starting From Zero.”

«#* Day 361: Repost a “Greatest Hits” Content Roundup

Goal: Recycle your best traffic content with new eyes.

Action:

Share a post or email like:

“"Missed These? My Top 3 Posts About Free Traffic”

Link to past blog posts, tweets, or carousels. Add fresh commentary if needed.
Readers often miss great content the first time.

#\ Day 362: Launch a “Free Resource Vault”

Goal: Bundle your best content and build long-term traffic.

Action:

Create a page with all your checklists, PDFs, and tools. Gate it behind a single
opt-in. Promote it as:

“Get Access to 12+ Free Tools to Grow Your Traffic — One Click Away.”

This becomes your evergreen lead hub.




4 Day 363: Post a “Stop Doing This If You Want More Traffic” Tip

Goal: Grab attention and drive behavioral change.

Action:

Start with:

“Stop doing this if you want more leads...”

Then explain the mistake (e.g., posting without a CTA, over-promoting, or ignoring
email). End with a resource to help them fix it.

@ Day 364: Share a “Traffic Plan for the Next 30 Days”

Goal: Help your audience build consistency.

Action:

Write a simple plan for the upcoming month — just 1-2 action items per week.
Offer it as a post or 1-page PDF. These get saved, printed, and shared often.
Include your opt-in or funnel link inside.

& Day 365: Celebrate Your Progress + Invite to Take Action

Goal: Reflect, inspire, and drive conversions.

Action:

Write a heartfelt post or email:

“365 Days of Traffic Boosters — What I Learned, and What's Next...”

Share your top insights, thank your audience, and invite them to start their next
journey (offer, group, or challenge).
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